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Television networks and producers actively seek attractive television per-
sonalities so that audiences will continue to view programs week after
week. They hope that audiences will form relationships with the characters,
and audiences do. Uses and gratifications research has indicated that some
viewers exhibit great amounts of affinity with the medium and with the
characters they watch (Rubin, 1981, 1983, 1984). These relationships
_ resemble interpersonal relationships in many ways. For example, in inter-
personal relationships, uncertainty about others is reduced over time,
allowing for increased attraction (Berscheid & Walster, 1978) and relation-
ship growth (Berger & Calabrese, 1975). This investigation explored the
possibility of a parallel pattern of relationship development with media
characters, applying principles from both uses and gratifications and uncer-
tainty reduction theories to understand further the development of paraso-
cial interaction relationships.

Both uses and gratifications and uncertainty reduction theories have
emerged as viable frameworks for examining the interface of interpersonal
and mass communication (Perse & Rubin, 1987; Rubin & Rubin, 1985). Uses
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mw:a gratifications is founded on three basic tenets: (a) people are goal
directed in their behavior, (b) they are active media users, and (c) they are
aware of their needs and select media to gratify these needs (Katz, Blumler, |
& Gurevitch, 1974). Uncertainty reduction theory Awm_‘mmq .@ ﬁm_m.gmmm.,
1975) also conceives of individuals as agents who use active, interactive, of
passive strategies to reduce uncertainty (Berger, 1979). no.znmvém_? these
two theories are consistent in their views of active, mOm_-c:m:.:wa .ﬁmov_m. In
effect, uncertainty reduction theory proposes that communication strat
gies are used to achieve the goal of relationship am<m_ov.3w3. . h
The media uses and gratifications approach is related intimately to int d loneliness. N .

sonal relationship development in Horton and Wohl's (1956) no:nwvw ‘Newscasters were one type of »m.mmSm_o: nmqmo-.dm__Q that I.ojo: and
Dar ial i ion. Parasocial interaction is a type of intimate, friend- Wohl (1956) had in mind when they first conceptualized parasocial interac-
mw_.mwoew_ Sﬁqmﬂ:o:. . between a mediated persona and a viewer. The tion. Later, Levy (1979) found that parasocial interaction was related signifi-
e _.m_wzmzmr.vﬂ mm A_u:n,\nmwhmﬂ ation was to explore Berger and Calabrese’s cantly to television news viewing. People who watched more television
anmhm% :Mﬁmumw‘wm%h:n W:.ﬂmqvmm_‘mo:m_ relationship development in the devel- news engaged in more parasocial interaction with news personalities.
t of parasocial relationships with television personalities. In effeat, Viewers who found parasocial interaction gratifying, increased their expo-

o Proposet del depicts the antecedents and consequences of paraso- sure to television news for more contact with the news personalities. Houl-
Em m_.onOmm.a Todendepe® berg (1984) discovered that parasocial interaction was a construct different
clalinteraction. from the audience’s perceptions of a newscaster’s professional and physical
attributes. And, Rubin et al. (1985) found sizable relationships between
parasocial interaction and both news affinity and perceived news realism.
These authors suggested that parasocial interaction, as a form of intimacy,
might be seen as an antecedent to future media use. They also proposed

that interpersonal relationship development theories be used to study the
development of these relationships.

needs and parasocial interaction for the isolated has received some atten-
tion. Gregg (1971), for example, found that socially isolated elderly viewers
related parasocially to personalities on specific television programs. Miller
(1983) discovered a significant relationship between parasocial use,
amount of television viewed, and importance of television in the lives of
older persons. Rubin, Perse, and Powell (1985) found a relationship
between parasocial interaction and reliance on television in general when
people are lonely, although a relationship did not hold up when looking
only at the association between parasocial interaction with newscasters

Parasocial Interaction

parasocial interaction is a one-sided interpersonal relationship that tele-
vision viewers establish with media characters. As T._o:o: w:a.<.<o:_ (19
argued, a bond of intimacy is developed with ,Ema_m nmqmosm__:mm through
shared experiences existing only through viewing of the personality or per
sona over time. As time goes on, predictability about the character
increased. The character is reliable. The fan is loyal. As Horton and Woh
explained: “They ‘know’ such a persona in mOBmSJmﬂ the same way z..&
know their chosen friends: through direct ocmme:oq. and _:.Hm%qmg._o._.
of his appearance, his gestures and voice, his conversation and conductina

riety of situations’’ (p. 216). N
" Io%o: and Wohl ﬂow@ suggested that merely watching a 8_228
program constitutes spectator acceptance of :..m parasocial role. 2.3.‘ :
program ends, the viewer will analyze the qw_m. in o_dm._, to mmnmvr reject,
further interpret the proposition of parasocial _:Amqmn:o:.izr m:m ﬁm_.mo““
According to these writers, if the viewer mnnmnﬁmﬁrm qm_w:ﬁ:m_.__? rw or
will most likely watch the program again, and if the viewing continues,
parasocial relationship becomes ongoing. Viewers may .no::::m to engaj
in parasocial relationships when the set is turned .om\ just as people nso?
tinue in interpersonal relationships when the other is not present (Caughey,
1984). . .

Parasocial interaction might be a functional alternative to interpersol
relationships for some people (Rubin & Rubin, 1985). Z.Eo:mr little
research has been done in this area, the relationship between interpersond

wn_mﬁmozmrmv Development Theories

Theories explaining the development of interpersonal relationships view
communication as central to the process (Altman & Taylor, 1973). The more
interaction that occurs, the more likely it is that the relationship will devel-
op. Berger and Calabrese (1975) built on this proposition and conceived of
ationship development as a process of increased certainty. Amount of
communication leads to increased liking of the other; communication inti-
acy results from both amount of communication and liking (see Figure 1).
Applied to and operationalized for mediated communication, this principle
reads: Amount of television exposure (communication) leads to increased
attraction to (liking of) a media character; parasocial interaction results
from both exposure and attraction. In interpersonal and mediated contexts,
this process is thought to result in increased relationship importance.
- Communication, liking, and intimacy, therefore, are the major compo-
nts of the uncertainty reduction process. Berger and Calabrese (1975), in
fact, predicted relationships between uncertainty reduction and amount of
| communication (Axiom 1), liking (Axiom 7), and intimacy (Axiom 4). Uncer-
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Figure 1. A model of interpersonal and mediated relationship development.

tainty reduction, then, can be viewed as a mediator of the relationship
development process in a broader sense (Berger, 1986). Because uncer-
tainty reduction is intricately woven into and underscores the connections
identified in this model, it is not easily measured.

This relationship development process can be better explained via exam-
ination of the component elements of the model. First, Berger and Cala-
brese’s (1975) second theorem posited a positive relationship between

amount of communication and intimacy. This theorem was based on Lalljee

and Cook’s (1973) findings that the number of words and communication

intimacy both increase over time. Research in both interpersonal and mass «;
communication supports this notion. Clatterbuck (1979) found that the |

amount of time people know others is related positively to attributional
confidence in the interpersonal relationship development process. Whet-
more and Kielwasser (1983) proposed that soap opera exposure over time

leads to increased understanding of the characters and programs. In :m:.ﬁ of |
these and other findings (e.g., Levy, 1979), the first hypothesis was a testina |

mediated context of Berger and Calabrese’s second theorem:

H1: Television exposure will be related positively to parasocial interaction
with the televised character.

Second, Berger and Calabrese’s (1975) fifth theorem linked amount of
communication to interpersonal attraction (i.e., liking). wmamnrwwm .m.:m
Walster (1978) defined interpersonal attraction (or hostility) as ““an individ-
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ual’s tendency or predisposition to evaluate another person or the symbol
of the person in a positive (or negative) way” (pp. 3-4). Newcomb (1956)
postulated that attraction results from engaging in rewarding interaction,
attitudinal similarity, and reciprocated attraction. As Horton and Wohl
(1956) would have predicted, if television personalities, through their com-
munication, show that they are attracted to and engage in rewarding inter-
actions with the audience, audience members will become more attracted
to the personalities and engage in parasocial interaction with them, The

. second hypothesis postulated that Berger and Calabrese’s predicted rela-

ionship between amount of communication and liking also will hold in

" mediated contexts:

H2: Television exposure will be related positively to degree of attraction
towards the televised character.

This link between exposure and attraction is well supported in the
research literature (see e.g., Romer & Berkson, 1980; Tyler & Sears, 1977).
Individuals also are viewed as socially attractive when they hold similar atti-
tudes (Byrne, 1961; Byrne, Baskett, & Hodges, 1971; Byrne & Clore, 1966;
Gonzales, Davis, Loney, LuKens, & Junghans, 1983; Sunnafrank, 1983). Indi-
viduals with similar attitudes communicate more often with each other
(Rogers & Bhowmik, 1970) and are more accepted by others (Erwin, 1982).
Because it is through communication that disclosure of attitudes occurs, it
is likely that amount of interaction will be related positively to social attrac-
tion.

In addition to social attraction, physical attraction and task attraction
also are mentioned in the literature (McCroskey & McCain, 1974). Research
has shown consistently that those who are considered to be physically
attractive also are identified as more socially attractive (Byrne, London, &
Reeves, 1968; Dion, Berscheid, & Walster, 1972; Goldman & Lewis, 1977;
Miller, 1970; Walster, Aronson, Abrahams, & Rottmann, 1966). Task attrac-
tion was related to the camera angle used during television newscasts
(McCain, Chilberg, & Wakshlag, 1977) and to both credibility and social
attraction (Powell, Hickson, & Hill, 1977). Thus, social, physical, and task
attraction can be seen as intricately related to not only amount of exposure
to the television character, but also to parasocial interaction.

As defined above, parasocial interaction is a form of intimacy viewers
establish with media personae. Berger and Calabrese’s (1975) 14th theorem
identifies a link between liking (i.e., attraction) and intimacy (i.e., parasocial
interaction). So, there is reason to suspect that seeing television performers
as attractive would be related to increased levels of communication intima-
cy, even though that intimacy may be one-sided:

H3: Social, physical, and task attraction will be related positively to paraso-
cial interaction.
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As we have argued, increased communication with 8_.m<mm¢a n:.m-wﬂma
(i.e., television exposure) leads to both Ea:m. (i.e., .m:_.mn:oa and _::Em%« ”
(i.e., parasocial interaction) in mediated _‘m_m:o:mr.ﬁm. The last stage n? is
model is concerned with the consequences of intimate communication, a
perception that the relationship is ::Uo_‘:::..

In the mass communication literature, Rubin et al. (1985) found a strong
connection between parasocial interaction and television news affinity.
These authors argued that parasocial interaction may be related to a pro-
cess of bonding with the media persona. In the :..ﬁm_ﬁm.amn.usm_ communica-
tion literature, the link between intimacy and relationship _3mo;w:nm onm
is conceptualized in cost/reward terms. For m:mg.:n@ :.:nm;».:? _‘macmzo.:
theory posits that uncertainty is reduced in relationships when the ot eris
seen as a source of reward (Berger, 1979; Berger & m..ma.mn\. Awmwv.. Social
penetration theory is based on the premise that positive, intimate interac-
tions produce further rewards in the relationship (Altman & 43\_0_‘.‘ 1973).
Thibaut and Kelley’s (1959) social exchange theory waaqmmmmw the issue of
relationship outcomes even more directly. These writers argued n._:: qm"m-
tionship satisfaction can be predicted from knowledge of rewards in a rela-
tionship (attraction) and expectations about future q.miwnam. People <_m<“
relationships that are expected to continue as more _Bvonmi v.mnm:wm M
the anticipated rewards. More intimate nOBBc:.nw:O? then, is S_m.nm_
positively to relationship importance. This line of reasoning led to the fina

two hypotheses:

The questionnaire consisted of a 20-item parasocial interaction scale, a
6-item perceived importance scale, a 15-item interpersonal attraction
scale, and a question tapping the length of time subjects had viewed their
favorite television performer. The questionnaires were constructed so that
the scales were ordered randomly,

Instruments

Parasocial interaction was measured by adapting the Parasocial Interac-

on Scale (PSI) developed by Rubin et al. (1985) for newscasters to ““favorite
television performer.””" Respondents were asked to indicate their agree-
ment, according to five response options ranging from "“strongly agree’ (5)
to “strongly disagree” (1), with items such as “I feel sorry for my favorite
television performer when he or she makes a mistake,” ‘“My favorite televi-
sion performer makes me feel comfortable, as if | am with a friend,”” and |
sometimes make remarks to my favorite television performer during the
program.” The development of the PSI followed from Horton and Wohl’s
(1956) concept of parasocial interaction and subsequent research (Gregg,
1971; Levy, 1979; Miller, 1983). Rubin et al. (1985) found the PSI to be inter-
nally consistent (Cronbach alpha = .92). The Cronbach alpha in this study
was .88. The mean response to the 20-item scale was used as the measure
of parasocial interaction. PSI scores ranged from 1.15 to 4.85 (M = 3.31,
SD = 55).

The 15-item scale developed by McCroskey and McCain (1974) was used
to measure social, physical, and task attraction. Scale responses ranged
from “strongly agree” (5) to “strongly disagree” (1) to social attraction
items such as ““I think he (she) could be a friend of mine,” physical attraction
items such as “I find him (her) very attractive physically,” and task attraction
items such as “I have confidence in his (her) ability to get the job done.”
Each of the three subscales, containing five items each, had originally dem-
onstrated adequate reliability coefficients (.84, .86, and .81, respectively). In
~ the present study, the Cronbach alpha was .66 for the social attraction sub-
scale, .89 for the physical attraction subscale, and .61 for the task attraction
subscale. Scores on the five items for each subscale were averaged: social
attraction (M - 3.83, SD ~ .63); physical attraction (M — 3.42, SD - .91);
and task attraction (M ~ 3.69, SD - .65).

Importance of developing a relationship with one’s favorite television
performer was measured using: (a) three affinity items adapted from earlier
(Rubin, 1983; Rubin et al., 1985) research (“When it’s on, | would rather
watch my favorite television performer’s program than do anything else,”
“Whenever I'm unable to watch my favorite television performer’s pro-
gram, | really miss it,”” and “Watching my favorite television performer’s
program is one of the more important things | do each day or each week”);
(b) one item used by Levy and Windahl (1984) to measure preactivity and

H4: Social, physical, and task attraction will be related positively to the per-
ceived importance of a relationship with a televised character.

H5: Parasocial interaction will be related positively to the perceived impor-
tance of a relationship with a televised character.

This last hypothesis completes the path model identified earlier in Figure “
1. In this model, three of Berger and Calabrese’s (1975) z..mo.«mBm are tested
in a mediated context. In addition, parasocial interaction is viewed as an
antecedent to the establishment of relationship importance with a televi- ﬁ
sion character.

Method

Sample and Procedures

Questionnaires were completed by 303 students in undergraduate com- I
munication courses at a large midwestern university. Students’ ages _.mﬂ..m&
from 18 to 35, with the mean age being 21.29 years. The sample consisted
of 143 males and 158 females (one subject failed to indicate gender). Data
were collected the last week of April 1985. ‘
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shown (Rubin & Perse, 1987) to be related significantly to affinity (I usually
plan my evenings so that | don’t miss my favorite television performer’s pro-
gram”); and (c) two items that tapped a functional alternative notion of
affinity (“I would rather watch my favorite television performer than visit
with friends” and I would rather watch my favorite television performer
than attend a social activity.”) A principal axis factor analysis of the 6 items
resulted in a one-factor solution, accounting for 67.0% of the variance. The
Cronbach alpha for this scale was .90. The mean score M =2.23,5D - .88)

on these six items was used as a measure of perceived importance of rela-

tionship development with the performer.
Lastly, as an index of television exposure, respondents indicated the
length of time they had spent viewing their favorite television performer.?
Six response categories ranged from “less than 1 year” (1) to “more than 5
years’”’ (6). The mean for this single-item measure was 3.32 (SD — 1.96).2

Results

The first two hypotheses focused on the relationships between television

exposure and (a) parasocial interaction and (b) attraction. There was a low .

significant Pearson correlation between length of viewing and parasocial
interaction (r = .12, p < .05). However, none of the three attraction indexes
was related significantly to length of viewing (see Table 1).

The third hypothesis predicted a significant relationship between attrac-
tion and parasocial interaction. As the data in Table 1 show, parasocial

Table 1
Pearson Correlation Matrix
Television| Parasocial | Relationship | Social Physical
Exposure | Interaction | Importance |Attraction| Attraction
Parasocial Inter-
action 2%
Relationship
importance .05 520
Social Attraction .01 354 .03
Physical Attrac-
tion .05 16™* g1 A1
Task Attraction .05 33 .09 350 .26
M 3.32 3.31 2.23 3.83 3.42
S$D 1.96 0.55 0.88 0.63 0.91
Note.” p < .05.** p < .01.***p < .001.
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interaction correlated significantly with social (r= .35, p <.001), physical

(r=.16, p < .01), and task (r=.33, p<.001) attraction. However, the
fourth hypothesis, that attraction would be related significantly to per-
ceived relationship development importance, was not supported. Relation-
ship development importance did not correlate significantly with social
(r=.03) or task (r = .09) attraction, and related only slightly to physical
attraction (r = .11, p < .05).
The fifth hypothesis predicted a positive significant relationship between
perceived relationship development importance and parasocial interac-
ion. The correlation between these two variables was significant (r — .52,
P < -001), supporting the fifth hypothesis.

The univariate relationships uncovered through these analyses were fur-
ther tested via a path model of parasocial relationship development. Path
analysis allows for greater theoretical significance because the model
developed is necessarily recursive and allows for measurement of both
direct and indirect effects of one variable on another (Asher, 1976). Also,
simple and compound paths can be distinguished.

Social
Attraction

Path coefficients precede
(zero-order correlations)

o7
Ve

7
Television 092 . Parasocial .56** (.52) + Relationship
Exposure - -> Interaction 7 Importance
/ /.Q Juau/ \ o &
N oS —— >
\ Ny Task ® \\@w\p@ - -
/.0% Attraction” — —/ -
—
\ 4 AL
\ S o o
Physical 0\ - **p .001

K)Sﬁnmo: —

. Figure 2. Path analysis of mediated attraction.

Figure 2 presents the results of the multiple regression analyses (with
means substituted for missing data) to test the path model of parasocial
relationship development. To determine if a compound path existed, rela-
tionship importance was regressed onto: television exposure; social, physi-
cal, and task attraction; and parasocial interaction. Standardized beta
~weights (path coefficients), significant at or beyond the .05 level (using the
F-ratio statistic) indicate a complex path from social and task attraction to
parasocial interaction, and from parasocial interaction to relationship
development. Physical attraction and television exposure were not integral
in the parasocial relationship development process. Social and task attrac-




288 ,
, ) JOBEM 31:3 Summer 1 bin & McHugh/Parasocial Relationships 289
tion, not significantly correlated with relationship importance by t

- positive information was used and so the attraction scores were
selves, appeared to be mediated by parasocial interaction.

pmogeneously positive.

1In addition, no clear connection between exposure and attraction was
und even though the personalities targeted in this study had been viewed
by respondents for over 3 years, on the average. Three possible explana-
ons exist for these findings. First, these respondents obviously had passed
pugh first impression stages of interaction that typify previous attraction
h studies. impressions formed over a long period of time are less
to change. Second, the measure of television exposure used here may
e been inadequate. It is possible that respondents may have actually
mown” the personalities for longer periods of time than their current
show had been on the air (e.g., Bill Cosby). In addition, the measure did not
account for the number of times a character was viewed each week or year.
Third, amount of communication may not figure into parasocial relation-

Discussion

As Horton and Wohl (1956) hypothesized, parasocial interaction is
lar to the establishment of social relationship with others. In this inves
tion, parasocial interaction was related strongly to social and task attract
towards the media personality, and to importance of relationship deve
ment with the personality. This supports previous contentions that medi
q.m_m:o_dmriw can be seen as functional alternatives to interpersonal rela-
tionships (Rosengren & Windahl, 1972; Rubin & Rubin, 1985). Interpersonal
and mediated relationships appear to follow a similar process of develop-
ment. ‘ ships because the mediated context may be controlled, ritualized, and pre-
. The results of this study also confirm the importance of social attraction dictable. As Sunnafrank (1986) explained, “In ritualized communicative
in the development of parasocial interaction relationships. Blau (1964) | encounters . . . behavior may be highly predictable due to situation-rele-
gested that relationships develop as a function of individuals presenti tnorms and rules” (p. 5). Producers reduce uncertainty early in the sea-
~rm3.mm_<mm as attractive to others. Newcomb’s (1956) reinforcement theg ph so that viewers will feel more comfortable with the characters.
m.xv_m_qoa that attraction often results from experiencing rewarding interac- The path model tested in this investigation demonstrated that parasocial
tion with others. When television personalities are socially attractive and action is an important part of mediated relationship development.
create the n.oq.zmxﬁ for interaction, rewarding relationships develop. In the action results in parasocial interaction, and perceived relationship
study, :.5 m.:‘:_m:. m.mmoﬁmmo:m between both social and task attraction a elopment importance is mediated by parasocial interaction. Parasocial
parasocial interaction support these perspectives. It also is interesting t eraction is essential to the process. And, television exposure, although
the U«O.&:m?BOBWE correlations between physical attraction and both plated to importance in a simple manner, is not influential in either paraso-
.ﬁmn.ﬁoﬁ_m_ _:ﬁmqmn:o:.msa relationship importance diminished significant al interaction or attraction to the character. Thus, relationship develop-
in size <<:.m: entered into the path model. This would suggest that vie nt with a media persona is not a matter of sheer exposure duration, but a
are more interested m: television personalities who are attractive as social g ion of attraction that leads to parasocial interaction.
work ﬁm«.ﬁz.m_‘m than in the physically attractive. It is important to note t , Berger and Calabrese’s (1975) uncertainty reduction theory is a well
.ﬁrm.nowm_n_mi alphas for the social and task attraction scales were modes culated theory in interpersonal communication that links motives to
indicating that the translation of the scales from a personal to a mediate shaviors and relationship development (Sunnafrank, 1986). It appears that
context may not Jms.w been completely successful. ome of the principles also hold in media relationships. Future research

However, the findings of this study contrast with propositions (Berger puld examine additional axioms and theorems in the mediated context,
nm_mcq.mwm‘ doumv and findings (Romer & Berkson, 1980) in the interperso icularly those that directly concern the role of uncertainty reduction
attraction literature that attraction should result from greater levels o e.g., Perse & Rubin, 1987). For instance, the findings discussed here
MMNMMMMM MMM:MMM%:. mmnw:mm the Romer m:&. mml&.o: mz._.% was con- uggest that reciprocity is not essential in mediated relationships. Con-
lation, conclusions mMMH«M“meﬂﬂ AMEmzﬁm_ _._Omv:w.: with a different pop ely, one would expect that ms*o_‘.awzo: mwm_a:m m:m. :o:,.\mlum_ affilia-
qummr ontatne. A Borsche mo mm &Aﬂomca and interpersonal attraction e expressiveness principles are valid in mediated qm._m.:_o_...mrim as <<m=. as
main tentat . o5 id an m.mﬁmﬂ (1978) maa .m:::m?m:r (1986) interpersonal ones. Accordingly, the uses and gratifications perspective
pointed out, length of exposure (resulting from proximity) could result d be used to study interpersonal relationship development (Rubin &

either increased or decreased attraction, depending on the informatio bin, 1985).

_mmSmn about the o&m_‘ m.s%so_:m._. Positive information results in increased Lastly, this study provides validity information on the measures used.
mmnwn:o: and negative _=moq‘3m:o:. qmmc:m.:.,_ reduced mﬁ«.wn:o:. int , discriminant validity is shown for the relationship importance mea-
study, respondents chose their favorite television character, indicating t results indicated that relationship importance is a construct that dif-

P
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fers from attraction. Second, the investigation provides concurrent validity.
for the Parasocial Interaction Scale (Rubin et al., 1985). PSI scores, based in
part on perceptions of attraction, were related to the measures of social
and task attraction used in this study. The PSI taps some of the conceptsit
was constructed to measure, but not physical attraction. Yet, PSI scores
also were related to the relationship importance measure. The Parasocia
Interaction Scale, then, emerges as a more comprehensive instrument in
that it taps both perceived importance and attraction to television charac
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Notes

"Because the nature of the parasocial relationship was more important than the type of pro-
gram viewed, respondents were allowed to choose their favorite television performer instead of
a particular television newscaster (Rubin et al., 1985) or soap opera character (Perse & Rubin,
1987). This aided control of parasocial interaction measurement error by insuring that respon-
dents were familiar with a character (Kerlinger, 1986). It also allowed a greater range of
responses for the relationship importance measure.

*Analysis revealed a total of 89 favorite performers. News personalities (n = 7) such as Dan
Rather and Diane Sawyer had been viewed for as long (M = 3.00) as had (a) music/variety per
formers such as David Letterman, Carol Burnett, and Johnny Carson (n = 61, M = 3.09), (b)
action/adventure performers such as Don Johnson, Tom Selleck, and William Shatner (n = 24,
M = 3.16), and (c) situation comedy performers such as Bill Cosby, Alan Alda, and Shelley Long
(n = 125, M = 3.02). The means across these genres were consistent. Bill Cosby received the
most mentions (n = 53), followed by David Letterman (n = 46), Alan Alda (n = 20), Michael |,
Fox (n = 10), and Johnny Carson (n = 10).

3Amount of daily television exposure also was measured via Rubin’s (1983) procedures. Cor-
relations were modest between amount of television exposure and other variables in this study
(e.g., television exposure duration, r - .03; parasocial interaction, r = .03). Only perceived
importance (r = .16, p < .01) and physical attraction (r = —.11, p < .05) were related signifi-
cantly to amount of exposure. Path analysis using this index instead of television exposure dura-
tion demonstrated the superiority of the duration scale. All analyses involving television expo-
sure in this study refer to the duration scale.
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